Cumulative Index for 1986 


Volume 29, Numbers 1-6 


ARTICLES 
Academics 


Paul }. Gordon, “What Do Professors Do?” 
May-June: 38-43. 

Ben Roach, “Decision Theatre: Curtain 
Going Up on an Innovative Approach 
to Management Education,” July-Aug: 
70-77. 


Accounting 


Paul Hooper, John Page, and Elizabeth 
St-Phard, “Your Legal Relationship to 
the CPA,” Mar-Apr: 61-67. 

Jan P. Muczyk, Ephraim P. Smith, and 
George Davis, “Holding Accountants 
Accountable: Why Audits Fail, How 
They Can Succeed,” Nov-Dec: 22-28. 


Acquisitions 


Robert Jennings and Michael Mazzeo, 
“Resisting Takeovers Isn’t Always Bad,” 
Mar-Apr: 56-60. 


Automation 


Eliezer Geisler, “Artificial Management 
and the Artificial Manager,” July-Aug: 
17-21. 

Roger H. Mitchell and Vincent A. Mabert, 
“Robotics for Smaller Manufacturers: 
Myths and Realities,” July-Aug: 9-16. 


Business and Society 


Jerry W. Anderson, Jr., “Social Respon- 
sibility and the Corporation,” July-Aug: 
22-27. 

James L. Cullather, “Musings II: Revis- 
iting the New Yorker’s Business Ethics 
Cartoons,” May-June: 23-27. 

Robert A. Peterson, George Kozmetsky, 
and Gerald Albaum, “On the Public’s 
Perception of Capitalism,” Jan-Feb: 10- 
14. 

Susan M. Taylor, “Management's Best in- 
terests in Avoiding Litigation,” Nov-Dec: 
18-21. 


Communications 


Charles E. Beck and Elizabeth A. Beck, 
“The Manager’s Open Door and the 
Communication Climate.” Jan-Feb: 15- 
19. 

Ronald E. Dulek and John S. Fielden, 
“How Well Do You Manage Writing?” 
Sept-Oct: 38-42. 

James Suchan and Clyde Scott, “Unclear 
Contract Language and Its Effect on 
Corporate Culture,” Jan-Feb: 20-25. 


Editor’s Chair 


J. Fred Bateman, “The Unending Revo- 
lution,” July-Aug: 2-8. 

Paul Bernstein, “Capitalism’s Elusive 
Constituency,” Nov-Dec: 2-8. 

Nancy R. Hauserman, “Whistle-Blowing: 
Individual Morality in a Corporate So- 
ciety,” Mar-Apr: 4-9. 

Robert E. McGarrah, “Sharing the Costs 
of Western Security,” May-June: 2-11. 

J. Irwin Miller, “Looking Out for #1,” 
Jan-Feb: 2-9. 

Murray L. Weidenbaum, “Learning to 
Compete,” Sept-Oct: 2-12. 


Entrepreneurship 


John G. Burch, “Profiling the Entrepre- 
neur,” Sept-Oci: 13-16. 


Finance 


Clark E. Chastain, “Integration of Cash 
Management,” Nov-Dec: 79-84. 

Clark E. Chastain and S. Thomas A. Cian- 
ciolo, “Strategies in Cash-Flow Manage- 
ment,” May-June: 65-73. 

Mary M. K. Fleming, “The Current Ratio 
Revisited,” May-June: 74-77. 

Z. A. Malik and S. Basu, “Formal Inte- 
grated Long-Range Planning: Its Im- 
pact on Financial Risk Decisions,” Mar- 
Apr: 80-82. 

Kenneth A. Merchant and William J. 
Bruns, Jr., “Measurements to Cure 
Management Myopia,” May-June: 56- 
64. 


George M. Naimark, “Judging a Corpo- 
ration’s Health By Counting Its Beans,” 
Sept-Oct: 43. 

Stephen F. Thode, “The Trouble with Di- 
visional Hurdle Rates,” Jan-Feb: 62-66. 


Insurance 


John D. Long, “Liability Insurance in Per- 
spective,” Nov-Dec: 9-17. 


International Business 


J. J. Boddewyn, Robin Soehl, and Jacques 
Picard, “Standardization in Interna- 
tional Marketing: Is Ted Levitt im Fact 
Right?” Nov-Dec: 69-75. 

Irvin Grossack and David A. Heenan, 
“Cooperation. Competition, and Anti- 
trust: Two Views,” Sept-Oct: 24-28. 

David A. Schmidt, “Analyzing Political 
Risk,” July-Aug: 43-50. 


Management 


Weston H. Agor, “How Top Executives 
Use Their Intuition to Make Important 
Decisions,” Jan-Feb: 49-53. 

Robert C. Benfari, Harry E. Wilkinson, 
and Charles D. Orth, “The Effective Use 
of Power,” May-June: 12-16. 

Richard A. Cosier and Dan R. Dalton, 
“Search for Excellence, Learn from Ja- 

an—Are These Panaceas or Prob- 
ems?” Nov-Dec: 63-68. 

Andrew Gray, “Class Conflict at the Burr 
Hamilton Bank,” Mar-Apr: 37-39. 

Joe Kelly, “The Corporate Theater of Ac- 
tion,” Jan-Feb: 67-74. 

Idalene F. Kesner and Dan R. Dalton, 
“Boards of Directors and the Checks 
and (im)Balances of Corporate Gov- 
ernance,” Sept-Oct: 17-23. 

Litzinger, William D. and Thomas E. 
Schaefer, “ ‘Something More’—The 
Nature of Transcendent Manage- 
ment,” Mar-Apr: 68-72. 

Walter F. McCanna and Thomas E. Comte, 
“The CEO Succession Dilemma: How 
Boards Function in Turnover at the 
Top,” May-June: 17-22. 


— 


~ 


86 


Raymond McLeod, Jr., and Jack W. Jones, 
“Making Executive Information Sys- 
tems More Effective,” Sept-Oct: 29-37. 

Stephen Strasser and John Sena, “Why 

Managers Can't Disengage,” Jan-Feb: 

26-30. 


Marketing 


Leonard L. Berry and Larry G. Gresham, 
“Relationship Retailing: Transforming 
Customers into Clients,” Nov-Dec: 43- 
47. 

S. Tamer Cavusgil, “Marketing’s Promise 
for Hospitals,” Sept-Oct: 71-76. 

David W. Cravens, “Strategic Forces Af- 
fecting Marketing Strategy,” Sept-Oct: 
77-86. 

C. Merle Crawford, “Evaluating New 
Products: A System, Not an Act,” Nov- 
Dec: 48-55. 

Harold W. Fox, “Financial ABCs of Test- 
Marketing,” Sept-Oct: 63-70. 

Neal Gilliatt and Pamela Cuming, “The 
Chief Marketing Officer: A Maverick 
Whose Time Has Come,” Jan-Feb: 41- 
48. 

Jack A. Lesser and Marie Adele Hughes, 
“Towards a Typology of Shoppers,” 
Nov-Dec: 56-62. 

A. J. Magrath, “When Marketing Services, 
4 Ps Are Not Enough,” May-June: 44- 
50. 

Ronald D. Michman, “The Male Queue 
at the Checkout Counter,” May-June: 
51-55. 

George M. Naimark, “The Consequen- 
tiality Index: The Key to Marketing 
Success,” Jan-Feb: 39-40. 

Sak Onkvisit and John J. Shaw, “Com- 
petition and Product Management: Can 
the Product Life Cycle Help?” July-Aug: 
51-62. 

Martin L. Schwartz, Marvin A. jolson, and 
Ronald H. Lee, “The Marketing of Fu- 
neral Services: Past, Present, and Fu- 
ture,” Mar-Apr: 40-45. 


Operations 


Woodruff Imberman, “The Golden Nug- 
gets on the Factory Floor,” July-Aug: 
63-69. 

Vincent G. Reuter, “What Good Are Value 
Analysis Programs?” Mar-Apr: 73-79. 


Personnel 


Neil Agnew and John Brown, “Limited 
Potential: Human Relations Then and 
Now,” Nov-Dec: 34-42. 

Mark R. Edwards and J. Ruth Sproull, 
“Confronting Alcoholism Through 
Team Evaluation,” May-June: 78-83. 

J. H. Foegen, “The Case for Positive Doc- 
umentation,” Sept-Oct: 60-62. 

William E. Fulmer, “How Do You Say, 
‘You're Fired’?” Jan-Feb: 31-38. 

Betsy D. Gelb, “When and How To Use 

Outplacement,” Sept-Oct: 55-59. 


Andrew Gray, “Gender Discrimination at 
the Burr Hamilton Bank,” July-Aug: 28- 
29. 

Richard A. Johnson, James P. Neelanka- 
vil, and Arvind Jadhav, “Developing the 
Executive Resource,” Nov-Dec: 29-33. 

Frank E. Kuzmits and Lyle Sussman, 
“Twenty Questions about AIDS in the 
Workplace,” July-Aug: 36-42. 

Barry Z. Posner, James L. Hall, and Jo- 
seph W. Harder, “ ‘People Are Our Most 
Important Resource, But’: Encourag- 
ing Employee Development,” Sept-Oct: 
52-54. 

Gary N. Powell, “What Do Tomorrow’s 
Managers Think about Sexual Intimacy 
in the Workplace?” July-Aug: 30-55. 

Robert Vecchio, “Are You Jn or Out with 

Your Boss?” Nov-Dec: 76-78. 


Practice of Business 


David A. Dilts and Clarence R. Deitsch, 
“Absentee Workers Back on the Job: 
The Case of GM,” Mar-Apr: 46-51. 

Paul Seidenman and David J. Spanovich, 
“Cultivating Companies for Long-Term 
Growth: The Cubic Case,” Mar-Apr: 52- 
55. 


Reading 


Jeffrey P. Davidson, “Mastering Your 
Professional Reading,” Jan-Feb: 75-78. 

Stephen R. Michael, “The Best-Selling 
Game in Town,” Mar-Apr: 83-87. 


Strategic Planning 


William A. Cohen, “War in the Market- 
place,” Mar-Apr: 10-20. 

Kevin P. Coyne, “Sustainable Competitive 
Advantage—What It Is, What It Isn’t,” 
Jan-Feb: 54-61. 

Rohit Deshpandé and A. Parasuraman, 
“Linking Corporate Culture to Stra- 
tegic Planning,” May-June: 28-37. 

Bernard C. Reimann, “Does Your Busi- 
ness Create Real Shareholder Value?” 
Sept-Oct: 44-51. 

Steven P. Schnaars, “When Entering 
Growth Markets, Are Pioneers Better 
Than Poachers?” Mar-Apr: 27-36. 

Peter Wright, “The Strategic Options of 
Least-Cost, Differentiation, and Niche,” 
Mar-Apr: 21-26. 


BOOK REVIEWS 


The Adaptive Corporation, by Alvin Toffler. 

Reviewed by Michael Parrish, Jan-Feb: 
79. 

Crime and Human Nature, by James Q. Wil- 
son and Richard J. Herrnstein. Re- 
viewed by Robert A. Gordon, July-Aug: 
78-79. 

Economic Sanctions Reconsidered: History and 

Current Policy, by Gary Clyde Hufbauer 

and Jeffrey J. Schott. Reviewed by 


Christopher Saunders, May-June: 84- 
85 


International Construction Business Manage- 
ment, by Chester L. Lucas. Reviewed by 
E. G. McGoun, May-June: 85-86. 

Re-inventing the Corporation, by John Nais- 
bitt and Patricia Aburdene. Reviewed 
by Michael Parrish, Jan-Feb: 79-80. 


BOOK NOTES 


Jan-Feb: 81-87; July-Aug: 80-86. 
AUTHOR INDEX 


Agnew, Neil and John Brown, “Limited 
Potential: Human Relations Then and 
Now,” Nov-Dec: 34-42. 

Agor, Weston H., “How Top Executives 
Use Their Intuition to Make Important 
Decisions,” Jan-Feb: 49-53. 

Albaum, Gerald, Robert A. Peterson, and 
George Kozmetsky, “On the Public’s 
Perception of Capitalism,” Jan-Feb: 10- 
14 


Anderson, Jerry W., Jr., “Social Respon- 
sibility and the Corporation,” July-Aug: 
22-27. 

Basu, S. and Z. A. Malik, “Formal Inte- 
grated Long-Range Planning: Its Im- 
pact on Financial Risk Decisions,” Mar- 
Apr: 80-82. 

Bateman, |. Fred, “The Unending Rev- 
olution,” July-Aug: 2-8. 

Beck, Charles E. and Elizabeth A. Beck, 
“The Manager’s Open Door and the 
Communication Climate,” Jan-Feb: 15- 
19. 

Beck, Elizabeth A. and Charles E. Beck, 
“The Manager’s Open Door and the 
Communication Climate,” Jan-Feb: 15- 
19. 

Benfari, Robert C., Harry E. Wilkinson, 
and Charles D. Orth, “The Effective Use 
of Power,” May-June: 12-16. 

Bernstein, Paul, “Capitalism’s Elusive 
Constituency,” Nov-Dec: 2-8. 

Berry, Leonard L. and Larry G. Gresham, 
“Relationship Retailing: Transforming 
—_—" into Clients,” Nov-Dec: 43- 
47. 

Boddewyn, J. J., Robin Soehl, and Jacques 
Picard, “Standardization in Interna- 
tional Marketing: Is Ted Levitt in Fact 
Right?” Nov-Dec: 69-75. 

Brown, John and Neil Agnew, “Limited 
Potential: Human Relations Then and 
Now,” Nov-Dec: 34-42. 

Bruns, William J., Jr., and Kenneth A. 
Merchant, “Measurements to Cure 
Management Myopia,” May-June: 56- 
64 


Burch, John G., “Profiling the Entrepre- 
neur,” Sept-Oct: 13-16. 

Cavusgil, S. Tamer, “Marketing’s Promise 
for Hospitals,” Sept-Oct: 71-76. 

Chastain, Clark E., “Integration of Cash 

Management,” Nov-Dec: 79-84. 


Chastain, Clark E. and S$ Thomas A. 
Cianciolo, “Strategies in Cash-Flow 
Management,” May-June: 65-73. 

Cianciolo, S$. Thomas A. and Clark E. 
Chastain, “Strategies in Cash-Flow 
Management,” May-June: 65-73. 

Cohen, William A., “War in the Market- 
place,” Mar-Apr: 10-20. 

Comte, Thomas E. and Walter F. Mc- 
Canna, “The CEO Succession Di- 
lemma: How Boards Function in 
Turnover at the Top,” May-June: 17- 


Cosier, Richard A. and Dan R. Dalton, 

“Search for Excellence, Learn from Ja- 

an—Are These Panaceas or Prob- 
ems?” Nov-Dec: 63-68. 

Coyne, Kevin P., “Sustainable Competi- 
tive Advantage—What It Is, What It 
Isn't,” Jan-Feb: 54-61. 

Cravens, David W., “Strategic Forces Af- 
fecting Marketing Strategy,” Sept-Oct: 
77-86. 

Crawford, C. Merle, “Evaluating New 
Products: A System, Not an Act,” Nov- 
Dec: 48-55. 

Cullather, James L., “Musings II: Revis- 
iting the New Yorker’s Business Ethics 
Cartoons,” May-June: 23-27. 

Cuming, Pamela and Neal Gilliatt, “The 
Chief Marketing Officer: A Maverick 
Whose Time Has Come,” Jan-Feb: 41- 
48. 

Dalton, Dan R. and Richard A. Cosier, 
“Search for Excellence, Learn from Ja- 

an—Are These Panaceas or Prob- 
ems?” Nov-Dec: 63-68. 

Dalton, Dan R. and Idalene F. Kesner, 
“Boards of Directors and the Checks 
and (Im)Balances of Corporate Gov- 
ernance,” Sept-Oct: 17-23. 

Davidson, Jeffrey P., “Mastering Your 
Professional Reading,” Jan-Feb: 75-78. 

Davis, George, Jan P. Muczyk, and 
Ephraim P. Smith, “Holding Account- 
ants Accountable: Why Audits Fail, How 
They Can Succeed,” Nov-Dec: 22-28. 

Deitsch, Clarence R. and David A. Dilts, 
“Absentee Workers Back on the Job: 
The Case of GM,” Mar-Apr: 46-51. 

Deshpandé, Rohit and A. Parasuraman, 
“Linking Corporate Culture to Stra- 
tegic Planning,” May-June: 28-37. 

Dilts, David A. and Clarence R. Deitsch, 
“Absentee Workers Back on the Job: 
The Case of GM,” Mar-Apr: 46-51. 

Dulek, Ronald E. and John S. Fielden, 
“How Well Do You Manage Writing?” 
Sept-Oct: 38-42. 

Edwards, Mark R. and J. Ruth Sproull, 
“Confronting Alcoholism Through 
Team Evaluation,” May-June: 78-83. 

Fielden, John S. and Ronald E. Dulek, 
“How Well Do You Manage Writing?” 
Sept-Oct: 38-42. 

Fleming, Mary M. K., “The Current Ratio 
Revisited,” May-June: 74-77. 

Foegen, J. H., “The Case for Positive Doc- 
umentation,” Sept-Oct: 60-62. 

Fox, Harold W., “Financial ABCs of Test- 
Marketing,” Sept-Oct: 63-70. 


Fulmer, William E., “How Do You Say, 
‘You're Fired’?” Jan-Feb: 31-38. 

Geisler, Eliezer, “Artificial Management 
-— the Artificial Manager,” July-Aug: 
17-21. 

Gelb, Betsy D., “When and How To Use 
Outplacement,” Sept-Oct: 55-59. 

Gilliatt, Neal and Pamela Cuming, “The 
Chief Marketing Officer: A Maverick 
Whose Time Has Come,” Jan-Feb: 41- 
48. 

Gordon, Paul ]., “What Do Professors Do?” 
May-June: 38-43. 

Gray, Andrew, “Class Conflict at the Burr 
Hamilton Bank,” Mar-Apr: 37-39. 

Gray, Andrew, “Gender Discrimination at 
the Burr Hamilton Bank,” July-Aug: 28- 
29. 

Gresham, Larry G. and Leonard L. Berry, 
“Relationship Retailing: Transforming 
—— into Clients,” Nov-Dec: 43- 
47. 

Grossack, Irvin and David A. Heenan, 
“Cooperation, Competition, and Anti- 
trust: Two Views,” Sept-Oct: 24-28. 

Hall, James L., Barry Z. Posne:, and Jo- 
seph W. Harder, “ ‘People Are Qur Most 
Important Resource, But’: Ercourag- 
ing Employee Development,” Sept-Oct: 
52-54. 

Harder, Joseph W., Barry Z. Posner, aid 
James L. Hall, “ ‘People Are Our Most 
Important Resource, But’: Encourag- 
ing Employee Development,” Sept-Oct: 
52-54. 

Hauserman, Nancy R., “Whistle-P lowing: 
Individual Morality in a Corporate So- 
ciety,” Mar-Apr: 4-9. 

Heenan, David A. and Irvin Grossack, 
“Cooperation, Competition, and Anti- 
trust: Two Views,” Sept-Oct: 24-28. 

Hooper, Paul, John Page, and Elizabeth 
St-Phard, “Your Lega! Relationship to 
the CPA,” Mar-Apr: 61-67. 

Hughes, Marie Adele and Jack A. Lesser, 
“Towards a Typology of Shoppers,” 
Nov-Dec: 56-62. 

Imberman, Woodruff, “The Goiden 
Nuggets on the Factory Floor,” July- 
Aug: 63-69. 

Jadhav, Arvind, Richard A. Johnson, and 
James P. Neelankavil, “Developing the 
Executive Resource,” Nov-Dec: 29-33. 

Jennings, Robert and Michael Mazzeo, 
“Resisting Takeovers Isn't Always Bad,” 
Mar-Apr: 56-60. 

Johnson, Richard A., James P. Neelan- 
kavil, and Arvind Jadhav, “Developing 
the Executive Resource,” Nov-Dec: 29- 
33. 

Jolson, Marvin A., Martin L. Schwartz, and 
Ronald H. Lee, “The Marketing of Fu- 
neral Services: Past, Present, and Fu- 
ture,” Mar-Apr: 40-45. 

Jones, Jack W., and Raymond McLeod, 
Jr., “Making Executive Information 
— More Effective,” Sept-Oct: 29- 
37. 


Kelly, Joe, “The Corporate Theater of 
Action,” Jan-Feb: 67-74. 


Kesner, Idalene F. and Dan R. Dalton, 
“Boards of Directors and the Checks 
and (Im)Balances of Corporate Gov- 
ernance,” Sept-Oct: 17-23. 

Kozmetsky, George, Robert A. Peterson, 
and Gerald Albaum, “On the Public’s 
Perception of Capitalism,” Jan-Feb: 10- 
14. 


Kuzmits, Frank E. and Lyle Sussman, 
“Twenty Questions about AIDS in the 
Workplace,” July-Aug: 36-42. 

Lee, Ronald H., Martin L. Schwartz, and 
Marvin A. Joison, “The Marketing of 
Funeral Services: Past, Present, and Fu- 
ture,” Mar-Apr: 40-45. 

Lesser, Jack A. and Marie Adele Hughes, 
“Towards a Typology of Shoppers,” 
Nov-Dec: 56-62. 

William D. Litzinger and Thomas E. 
Schaefer, “ ‘Something More’—The 
Nature of Transcendent Manage- 
ment,” Mar-Apr: 68-72. 

Long, John D., “Liability Insurance in 
Perspective,” Nov-Dec: 9-17. 

Mabert, Vincent A. and Roger H. Mitch- 
ell, “Robotics for Smaller Manufactur- 
= Myths and Realities,” July-Aug: 9- 
16. 

Magrath, A. J., “When Marketing Ser- 
vices, 4 Ps Are Not Enough,” May-June: 
44-50. 

Malik, Z. A. and S. Basu, “Formal Inte- 
grated Long-Range Planning: Its Im- 
pact on Financial Risk Decisions,” Mar- 
Apr: 80-82. 

Mazzeo, Michael and Robert Jennings, 
“Resisting Takeovers Isn't Always Bad,” 
Mar-Apr: 56-60. 

McCanna, Walter F. and Thomas E. 
Comte, “The CEO Succession Di- 
lemma: How Boards Function in Turn- 
over at the Top,” May-June: 17-22. 

McGarrah, Robert E., “Sharing the Costs 
of Western Security,” May-June: 2-11. 

McLeod, Raymond, Jr., and Jack W. Jones, 
“Making Executive Information Sys- 
tems More Effective,” Sept-Oct: 29-37. 

Merchant, Kenneth A. and William J. 
Bruns, Jr., “Measurements to Cure 
Management Myopia,” May-June: 56- 
64 


Michael, Stephen R., “The Best-Selling 
Game in Town,” Mar-Apr: 83-87. 

Michman, Ronald D., “The Male Queue 
at the Checkout Counter,” May-June: 
51-55. 

Miller, J. Irwin, “Looking Out for #1,” 
Jan-Feb: 2-9. 

Mitchell, Roger H. and Vincent A. Ma- 
bert, “Robotics for Smaller Manufac- 
turers: Myths and Realities,” July-Aug: 
9-16. 

Muczyk, Jan P., Ephraim P. Smith, and 
George Davis, “Holding Accountants 
Accountable: Why Audits Fail, How 
They Can Succeed,” Nov-Dec: 22-28. 

Naimark, George M., “The Consequen- 
tiality Index: The Key to Marketing 
Success,” Jan-Feb: 39-40. 


22, : 
| 87 
> 
| 


Naimark, George M., “Judging a Corpo- 
ration’s Health By Counting Its Beans,” 
Sept-Oct: 43. 

Neelankavil, James P., Richard A. John- 
son, and Arvind Jadhav, “Developing 
the Executive Resource,” Nov-Dec: 29- 
33. 

Onkvisit, Sak and John J. Shaw, “Com- 
petition and Product Management: Can 
the Product Life Cycle Help?” July-Aug: 
51-62. 

Orth, Charles D., Robert C. Benfari, and 
Harry E. Wilkinson, “The Effective Use 
of Power,” May-June: 12-16. 

Page, John, Paul Hooper, and Elizabeth 
St-Phard, “Your Legal Relationship to 
the CPA,” Mar-Apr: 61-67. 

Parasuraman, A. and Rohit Deshpandé, 
“Linking Corporate Culture to Stra- 
tegic Planning,” May-June: 28-37. 

Peterson, Robert A., George Kozmetsky, 
and Gerald Albaum, “On the Public’s 
Perception of Capitalism,” Jan-Feb: 10- 
14. 


Picard, Jacques, ]. J. Boddewyn, and Ro- 
bin Soehl, “Standardization in Inter- 
national Marketing: Is Ted Levitt in Fact 
Right?” Nov-Dec: 69-75. 

Posner, Barry Z., James L. Hall, and Jo- 
seph W. Harder, “ ‘People Are Our Most 
Important Resource, But’: Encourag- 
ing Employee Development,” Sept-Oct: 
52-54. 

Powell, Gary N., “What Do Tomorrow’s 
Managers Think about Sexual Intimacy 
in the Workplace?” July-Aug: 30-35. 

Reimann, Bernard C., “Does Your Busi- 
ness Create Real Shareholder Value?” 
Sept-Oct: 44-51. 


Reuter, Vincent G., “What Good Are 
Value Analysis Programs?” Mar-Apr: 
73-79. 

Roach, Ben, “Decision Theatre: Curtain 
Going Up on an Innovative Approach 
to Management Education,” July-Aug: 
70-77. 

St-Phard, Elizabeth, Paul Hooper, and 
John Page, “Your Legal Relationship to 
the CPA,” Mar-Apr: 61-67. 

Schaefer, Thomas E. and William D. Lit- 
zinger, “ ‘Something More’—The Na- 
ture of Transcendent Management,” 
Mar-Apr: 68-72. 

Schmidt, David A., “Analyzing Political 
Risk,” July-Aug: 43-50. 

Schnaars, Steven P., “When Entering 
Growth Markets, Are Pioneers Better 
Than Poachers?” Mar-Apr: 27-36. 

Schwartz, Martin L., Marvin A. Jolson, and 
Ronald H. Lee, “The Marketing of Fu- 
neral Services: Past, Present, and Fu- 
ture,” Mar-Apr: 40-45. 

Scott, Clyde and James Suchan, “Unclear 
Contract Language and Its Effect on 
Corporate Culture,” Jan-Feb: 20-25. 

Seidenman, Paul and David J. Spanovich, 
“Cultivating Companies for Long-Term 
Growth: The Cubic Case,” Mar-Apr: 52- 
55. 

Sena, John and Stephen Strasser, “Why 
Managers Can't Disengage,” Jan-Feb: 
26-30. 

Shaw, John J. and Sak Onkvisit, “Com- 
petiuon and Product Management: Can 
the Product Life Cycle Help?” July-Aug: 
51-62. 

Smith, Ephraim P., Jan P. Muczyk, and 
George Davis, “Holding Accountants 


Accountable: Why Audits Fail, How 
They Can Succeed,” Nov-Dec: 22-28. 
Soehl, Robin, J. J. Boddewyn, and Jacques 
Picard, “Standardization in Interna- 
tional Marketing: Is Ted Levitt in Fact 

Right?” Nov-Dec: 69-75. 

Spanovich, David J. and Paul Seidenman, 
“Cultivating Companies for Long-Term 
Growth: The Cubic Case,” Mar-Apr: 52- 
55. 

Sproull, J. Ruth and Mark R. Edwards, 
“Confronting Alcoholism Through 
Team Evaluation,” May-June: 78-83. 

Strasser, Stephen and John Sena, “Why 
Managers Can't Disengage,” Jan-Feb: 
26-30. 

Suchan, James and Clyde Scott, “Unclear 
Contract Language and Its Effect on 
Corporate Culture,” Jan-Feb: 20-25. 

Sussman, Lyle and Frank E. Kuzmits, 
“Twenty Questions about AIDS in the 
Workplace,” July-Aug: 36-42. 

Taylor, Susan M., “Management's Best 
Interests in Avoiding Litigation,” Nov- 
Dec: 18-21. 

Thode, Stephen F., “The Trouble with 
Divisional Hurdle Rates,” Jan-Feb: 62- 
66 


Vecchio, Robert, “Are You Jn or Out with 
Your Boss?” Nov-Dec: 76-78. 

Weidenbaum, Murray L., “Learning to 
Compete,” Sept-Oct: 2-12. 

Wilkinson, Harry E., Robert C. Benfari, 
and Charles D. Orth, “The Effective Use 
of Power,” May-June: 12-16. 

Wright, Peter, “The Strategic Options of 
Least-Cost, Differentiation, and Niche,” 
Mar-Apr: 21-26. 


a 


+ 
A 
> 
‘ 


